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EDITORIAL

This report sets out
all our CSR commitments

T

his public health crisis has ultimately shown that we
need to thoroughly overhaul our society if we want
to overcome the challenges that humanity is going
to face over the rest of this century. It is clear that
climate and social issues are increasingly being
factored into the decisions taken by economic operators, including OFI AM, and will continue to be so.

Jean Pierre GRIMAUD
CEO

We at OFI AM are convinced that the asset management industry
has, and will continue to have, a key role to play in the rapid transformation required of our planet and its inhabitants. We thus focus
on investing in companies that place environmental, social and
governance issues at the heart of their strategies, while excluding
those that appear to have the most detrimental impact on these
three pillars.
At the same time, we are also convinced that OFI AM as a company
must be equally demanding towards itself as towards other economic operators. This belief is deeply rooted in the values of mutual
benefit that we promote with our partners, clients and shareholders.
The standards we set are reflected in our Corporate Social Responsibility (CSR) report, which describes the issues that OFI AM - as
both a company and economic operator - has chosen to address
and the measures it takes accordingly.
In an approach described in detail throughout the report, we
deemed it particularly important this year to involve as many
stakeholders as possible in defining the issues and objectives
that we are to prioritise and address now and in the future. We
believe this new methodology enables us to deliver comprehensive
solutions in a spirit of consultation that is so characteristic of social
and environmental initiatives.
So it is with an immense amount of pride but also humility that we
submit to you our 2019 CSR report. You will find the pillars that
guide our thinking, the approach we take to identify the main
environmental and social issues that affect us as a company and
investor, and the solutions we offer and intend to offer to address
these pillars in the future.
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OUR

IDENTITY

Our values
OFI AM was founded in 1971 by an association of mutual insurance firms and embraced the values of
social economy and mutual benefit from the outset.
It is from these strong foundations that we have defined our corporate values which guide us each
day and drive our actions:

RESPECT
Respect for our colleagues, respect for our clients and for all those we meet through our activities...
Respect forms the very foundation that necessarily underlies all our interactions. Team spirit cannot
thrive without respect…

TEAM SPIRIT
Solidarity is one of the pillars upholding the values of mutual benefit. Our view is that major achievements are never based on the actions of one individual alone; rather, a collective effort is required. We
value the concepts of team cohesion and family spirit to help us progress, reflect, innovate, bring ideas
to fruition, and overcome difficulties.

CREATIVITY
Creativity is born of cohesion and team spirit. Our clients expect us adapt to them and to our environment in order to offer them the best possible solutions. We therefore need to look beyond the
traditional methods used and avoid the usual go-to ideas; instead, we must be free and independent
in our thinking and take a collective approach to our creativity.

C A PA C I T Y F O R C H A N G E
OFI AM’s history has involved creating companies and merging entities. Our company and the world
in which it operates are changing rapidly. We must rise to the challenges that face us and, if possible,
pre-empt them. Our capacity for change will enable us to do so.

Our ambitions
Our line of business consists in investing on behalf of our clients. We have developed expertise in
both collective asset management and management mandates, investing in both listed and unlisted
assets, in order to offer a range of solutions and services suited to the needs of a diversified client base
of institutional investors, distributors and retail investors.
We are also eager to conduct our business with respect for people and for the environment, and we
are aware of the role we can play in encouraging and promoting virtuous behaviours.
OFI AM aims to manage and invest its clients’ assets in a responsible manner. This means using
its own business practices and investment choices to limit the negative human and ecological
impacts generated by economic activities and also make a positive contribution to the social and
environmental challenges facing our planet.
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Our 2016-2020 business plan
Our 2016-2020 business plan had 4 main objectives:
• Place responsible finance at the heart of our strategy
• Expand internationally
• Broaden our client base, primarily to include intermediated retail investors
• Enhance our asset management and services expertise
OFI AM backed up its ambitions with the necessary resources by creating fresh momentum for
its strategy so that it could rapidly roll out its responsible finance approach on a large scale across
all its funds and services.
In 2019, OFI AM set up a procedure so that sustainable development issues could be incorporated
at all levels, for instance by prioritising climate issues while ensuring that the ecological transition is
a “fair” one, i.e. one that takes social considerations on board (cf. the “Sylvae” project).
OFI AM has placed dedicated SRI experts in each of its departments: analysis, fund management,
impact measurement, risk management, research, reporting, data, product engineering.
Our solutions are organised, in a very simple and transparent manner, into three main types of
approach: best-in-class strategies, theme-based strategies and impact strategies (Act4 = Act for).
OFI AM also set itself the goal of broadening its client base to include intermediated retail investors.
Although our traditional institutional client base still accounts for the vast majority of the assets we
manage, the share of intermediated retail investors in our client base has been increasing steadily
since 2016. They now represent €2.9 billion of the assets managed by OFI AM at 31/12/2019, i.e. an
increase of +61% in the space of 4 years. Our business model is based on multi-channel distribution
through fund buyers on the one hand and fund sellers on the other: partner networks, primarily Macif
and Matmut, but also partnerships formed with banks and insurers, as well as independent financial
advisory networks and platforms, including Groupe Crystal and the Alpheys platform in which OFI AM
is a shareholder.
Looking overseas, OFI AM in 2019 also formed new distribution partnerships in Spain and Italy in
addition to those already operating in Germany, Austria, Portugal, Belgium, Switzerland and Luxembourg.
Last of all, OFI AM reinforced the asset management expertise it offers.
It expanded its SRI asset management capabilities (“OFI RS”) as it works towards focusing more on
this strategic priority.
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The “Sylvae” project
In order to meet its goals, OFI AM launched a corporate project in 2019 called “Sylvae”.
The purpose of the “Sylvae” project is to place responsible finance and Socially Responsible Investing
(SRI) at the heart of OFI AM’s strategy and the services it offers its clients. This involves rolling out our
SRI approach across all our traditional strategies and doing out utmost to factor it into all our assets
under management. The project consists in developing new approaches that are aligned with the
Paris Climate Agreement (2015) and in accordance with the other environmental, social (e.g. securing
a “fair” ecological transition) and governance principles.
About ten projects were set up to meet these objectives, each steered by OFI AM’s Executive
Committee and in particular involving roughly sixty staff members referred to as “Sylvae ambassadors”. The keys to making this project a success are, after all, optimisation, adaptation and the involvement of the entire operational value chain.
The project is in the process of being rolled out and involves most of OFI AM’s employees. The main
idea is to give each staff member an opportunity to submit ideas and help implement them. This is a
particularly important aspect if we are to introduce any necessary changes successfully.
Our 61 “Sylvae ambassadors” are those most impacted by the project’s achievements and those
responsible for making the project a success. They come from different OFI AM business lines and
from all hierarchical levels. Above all, they each have a support role with the aim of instilling the
project throughout the company, circulating related information and spreading the SRI culture within
the company and among its clients as fully as possible.
Non-financial analysis will gradually be incorporated into all our products, which means that adjustments will have to be made on the asset management, reporting and legal fronts. Our product engineering, marketing and sales teams are naturally involved in these transformations and they also take
part, along with the asset management, research and SRI teams, in adapting our product range. There
are numerous opportunities to branch out into new markets or new themes, so we must position
ourselves as rapidly as possible.
The regulatory framework is also changing fast: OFI AM has always been able to support its clients
and offer them the best solutions. The ongoing transformations require asset management companies
to be even more engaged. OFI AM’s staff are working particularly hard in these areas.
Besides the regulatory aspects, which are of such strategic relevance to those involved in SRI,
techniques and priorities are also changing constantly: issues relating to climate change, social
inequality and sustainable investment more generally are becoming increasingly important. All this
requires investment in research as well as training. We therefore also intend to focus training for all
our staff members on topics regarding analysis and themes of a non-financial nature.
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Our business model

¤72bn
under management at 31/12/2019

+3/4
incorporating responsible
finance aspects
Near

#9 French Asset Manager
in terms of AuM
IPE 2019 ranking

25 years

of SRI expertise

~2/3
of assets under management
mandates

(Strategy and Governance), the highest rating
awarded by the PRI

¤2.9bn

For the third year running, for integrating ESG
in its investments

held by intermediated retail clients

¤6.8bn
in unlisted assets
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2019 - rated “A+”

PRI - 06-2019

AUM breakdown
By client type as of end December 2019
(source OFI AM)

AUM breakdown
By asset class as of end December 2019
(source OFI AM)

AuM at end-2019, after OFI AM reduced its shareholding in Infravia Capital Partners in March 2019
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THE FOUNDATION

OF OUR
CSR APPROACH
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A coherent CSR policy
A company’s CSR (Corporate Social Responsibility) can be described as its approach towards
incorporating its stakeholders - what they expect and how they are impacted - into its business
practices and activities. CSR covers everything a company does to limit the negative externalities
resulting from its business and, conversely, to enhance the positive impacts it has on its environment,
whether human, social or natural.
OFI AM’s social responsibility is therefore two-fold as it concerns the company’s operating methods
and business practices but also its actual line of business, i.e. asset management. We address these
issues through the “Sylvae” corporate project (see page 9), an integral part of our strategy, the purpose of which is to ensure all our asset management activities embrace a responsible investment
approach. This is a multi-dimensional project that takes on board the need for equally responsible
internal practices and operating methods.
Taking its inspiration from a set of strong and shared corporate values, OFI AM opted to develop a
robust and ambitious CSR policy several years ago.
•B
 ecause our company is aware of its impact on society, its stakeholders and its environment, through
its offices, activities, investments and financing operations on the one hand, and its influence as an
economic operator, shareholder and financial partner on the other.
•B
 ecause OFI AM is committed to the role it has to play in the well-being of its staff members, in the
ecological transition of our society, in upholding human rights and protecting our most vulnerable
members of society, and in promoting best CSR practices and ESG (Environment, Social and
Governance) issues.
•B
 ecause OFI AM wishes to move forward in a manner that is holistic and coherent with the goals set
out in its “Sylvae” project, its commitments to sustainable finance (as a signatory and member of
the PRI, the CDP, the IIGCC, Climate Action 100+, etc.) and the ESG efforts it asks of companies in
its portfolios, as well as its own actions as a socially responsible company.
Moreover, we factor in the 17 Sustainable Development Goals (SDG) adopted by the UN in 2015 as
part of its 2030 Agenda for Sustainable Development. They guide our overall approach and particularly those of our investment funds that apply impact strategies.
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Our steering committee
In light of the health crisis, our 2019 CSR report was steered by Isabelle Habasque (Executive
Committee member and Head of CSR), Nathalie Carral (CSR manager) and Raphaël Deléarde (Senior SRI Officer) providing support on CSR matters, and was prepared with the assistance of the SRI
department’s management (Alain Pitous, Eric Van La Beck), the Human Resources department (Claire
Iribarne), the Sales department (Christophe Frespuech) and a project manager (Anass Raghai).
A new committee is to be set up and appointed by the Executive Committee and will be responsible
for steering our CSR approach with the backing of our “Sylvae” ambassadors. The purpose of this
committee will be to provide OFI AM with food for thought on CSR matters, submit roadmaps to the
Executive Committee, ensure any actions taken are coherent, and monitor their progress.
The current committee keeps OFI AM’s Executive Committee (which remains the decision-making
body) regularly informed of its deliberations and projects.

Four levels of responsibility:
our four CSR pillars
OFI AM has established four levels of responsibility covering its various different domains.
We have transformed them into our four CSR action guidelines.

I - Economic responsibility: operate as a responsible financial partner
II - Social responsibility: promote the development and engagement of our staff members
III - Environmental responsibility: reduce our own impacts
IV - Civic responsibility: operate under the values of social responsibility, solidarity and engagement
These four pillars will be described in more detail later in this report.
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CONSULTATION

OF STAKEHOLDERS,
MATERIALITY
ANALYSIS AND
ACTION PLANS
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OFI AM began to redefine and broaden its CSR policy in 2019 as part of the
“Sylvae” corporate project aimed at embedding responsible finance more deeply
at all levels of the Group.
Above all, we were eager to align our approach more closely with the expectations
of our stakeholders.

Our stakeholders
OFI AM thus drew up a list of its main stakeholders:

Staff members

Distributors

Consultancies

Shareholders
Clients

Suppliers

Academia and research

Our stakeholders also include market industry organisations, regulatory authorities and public
authorities, end investors, civil society (associations, NGOs), local residents and retailers in the area
surrounding our premises, etc.
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Determining our core issues
We fine-tuned our themes and issues for each of our four CSR pillars.
We thus identified 9 themes and 28 core issues based on what appear to be our stakeholders’
expectations.
PILLAR

THEME

Corporate
governance

Business ethics and
professional conduct

PILLAR I
Economic
responsibility:
operate as a
responsible
financial partner

Responsibility
towards clients

Responsibility
towards products
and investments

PILLAR II
Social
responsibility:
promote the
development
and engagement of our
staff members

PILLAR III
Environmental
responsibility:
reducing our
own impacts
PILLAR IV
Civic responsibility: operate
under the
values of social
responsibility,
solidarity and
engagement
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Development and
well-being of
our staff members

Promoting diversity
and tackling
discrimination

Direct
environmental
issues
Responsible
procurement
Community actions
and local footprint

#

ISSUE

1

OFI AM’s corporate values and culture

2

How OFI AM’s Board of Directors is formed and operates (its expertise, diversity,
independence, specialist committees, etc.)

3

The transparency of OFI AM’s governance practices (executive pay policy, promotions
and appointments, related party agreements, shareholder structure, etc.)

4

OFI AM’s CSR policy (official procedures, communication, responsibilities, strategy, action
plan, indicators)

5

OFI AM’s business ethics policy (preventing conflicts of interest, tackling corruption,
fraud prevention, anti-money laundering and terrorist financing, tax evasion, leading
by example, etc.)

6

Cybersecurity and information systems security at OFI AM

7

OFI AM’s transparency and responsibility in its relations, influence and dialogue with external stakeholders (e.g. market industry associations, authorities, civil stakeholders, etc.)

8

Quality and long-term nature of client relations (product quality, investment advice, client
satisfaction, fairness, transparency, etc.)

9

Digital transformation and innovation in OFI AM’s solutions and products

10

Protection of clients’ personal data

11

Responsible marketing and communication at OFI AM

12

Incorporation of the three ESG dimensions (risks and opportunities) in our products and
investments (through various possible methodologies: exclusion, best-in-class, screening,
etc.)
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In particular, efforts to tackle global warming through our investments and our funding of
the energy transition towards a low-carbon economy

14

Development of impact investing with positive social or environmental impacts (i.e. with
concrete outcome monitoring such as number of jobs created, number of people cared
for, amount of carbon emissions avoided, etc.)

15

Shareholder engagement procedures to encourage issuers to improve their CSR

16

Reputational risk management vis-à-vis our investments (e.g. controversies)

17

Observance of our voting policy at the shareholders’ meetings held by companies in our
portfolios (exercising voting rights, reporting, transparency, etc.)

18

Human resources management (training, career development, transformation management, pay policy, profit sharing, etc.)

19

Well-being and quality of life in the workplace at OFI AM (working environment, work/life
balance, equipment, benefits, etc.)

20

Health and safety in the workplace at OFI AM, including psychosocial risk management
(e.g. stress)

21

Quality of labour relations at OFI AM

22

Tackling all forms of employment discrimination at OFI AM

23

Promoting/incorporating diversity at OFI AM at the hiring stage and during a staff member’s career (integration of disabled people at OFI AM, gender equality, career development for senior staff members, social and cultural inclusion, etc.)

24

Energy consumption at OFI AM’s premises

25

Eco-habits at OFI AM: waste sorting, travel, less printing

26

Development of responsible procurement at OFI AM: social and environmental criteria
factored in when selecting suppliers (data providers, depositories, paper, office supplies,
catering, goodies, etc.)

27

OFI AM’s patronage policy and support for charities

28

Funding provided by OFI AM for academic research (e.g. donations for research projects,
research sponsorship, support for academic awards, etc.)

Objectives of our consultation
with stakeholders
Having identified our core issues, we decided to consult our main stakeholders in order to prioritise
them. There were three main reasons for this consultation process:
•T
 o find out what our main stakeholders expect from OFI AM with respect to our various CSR
themes;
•T
 o determine our most “material” issues through a materiality analysis, i.e. by cross-analysing the
following for each of the issues identified: 1/ our external stakeholders’ expectations, 2/ our staff’s
expectations and 3/ the importance of these issues for OFI AM as an organisation;
• To set our CSR priorities and develop our action plan for the years ahead.

Questions asked and participants surveyed
OFI AM surveyed its main stakeholders by asking the following question for each of the 28 issues
identified:
How much do you expect from OFI AM as regards this issue?
Respondents had to reply on a scale of one to four ranging from low to very high (multiple-choice
questions).
OFI AM gathered responses from:
•S
 taff members: 54 “Sylvae ambassadors”, i.e. an 89% response rate (cf. the “Sylvae” project for the
presentation of ambassadors).
• External stakeholders:
- Two shareholders and clients
- Two clients
- Two consultancies
- Four distributors
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Findings and conclusions reached
from the consultation
Conclusions as regards CSR issues: external stakeholders’ expectations vs. staff expectations vs.
importance of the issue for OFI AM.

Conclusions as regards CSR themes: external stakeholders’ expectations vs. staff expectations vs.
importance of the theme for OFI AM.
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Note regarding the methodology: the results obtained for staff members and external stakeholders alike express the equally weighted average
of each response; for greater transparency, the scales on the x-axis and y-axis were reweighted proportionally according to the response range
(minimum rating and maximum rating); the degree of importance for OFI AM as an organisation was determined by OFI AM’s Management.

An analysis of the results revealed three levels of materiality, as shown in the charts above.

I - The themes and issues to be prioritised are those for which results show a very high degree of
materiality.
These are essentially the themes and issues for which external stakeholders and staff members alike
have very high expectations and which are of major or high importance for OFI AM as an organisation.
They include the following:
1) Responsibility vis-à-vis products and investments (note that all the issues associated with this theme
fall into the “very high degree of materiality” category),
2) Business ethics and professional conduct (ditto),
3) Corporate governance (ditto),
4) Responsibility towards clients (particularly maintaining quality and long-lasting client relations and
protecting clients’ personal data).

II - The themes and issues to be addressed as part of an ongoing progress approach are those for
which results show a high degree of materiality.
These are essentially the themes and issues for which external stakeholders and staff members have
clear expectations (high or very high), with staff members and external stakeholders having different
perceptions in some cases, and which are of high and sometimes major importance for OFI AM as an
organisation.
They include the following:
5) The development and well-being of staff members (note here that well-being and quality of life in
the workplace at OFI AM is an issue of greater priority than the theme itself),
6) OFI AM’s direct environmental issues,
7) Promoting diversity and tackling discrimination at OFI AM.

III - The more secondary themes and issues to be addressed as part of a voluntary approach are
those for which results show a more moderate degree of materiality.
These are essentially the themes and issues for which external stakeholders and staff members alike
have less clear-cut expectations and which are of more moderate or medium importance for OFI AM
as an organisation.
They include the following:
8) Responsible procurement,
9) Community actions and local footprint.
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Our action plans for 2020-2025
These conclusions were examined while making a comparison between the priority issues that we
have already addressed through our policies and actions and those that have not yet been adequately
addressed or that we need to pay particularly close attention to on an ongoing basis.

This process enabled us to define six main action plans for the next six years out to 2025:
• Reinforce our anti-corruption procedure
• Review our values
• Rethink our governance
•C
 onvert all our funds to SRI in response to our clients’ expectations and our society’s top priorities:
this aspect is part of OFI’s strategy and the very purpose of the Sylvae project
•P
 ursue efforts to improve career development and the working environment for our employees so
as to enhance their job satisfaction
• Reduce direct environmental impacts in our premises through our behaviour and travel

These action plans will be fine-tuned and converted to specific targets over the course of 2020.
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POLICIES AND
ACTION TAKEN
Note that the action described below refers to our achievements
in 2019, before obtaining the results of our consultation with
stakeholders and before establishing the action plans defined above.
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ECONOMIC
RESPONSIBILITY

Operate as a responsible financial partner

Our corporate
governance
OFI AM’s Board of Directors includes a variety
of complementary profiles and expertise,
making it possible to take our stakeholders’
expectations on board.
Sculpture by Olivier Courty
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It is assisted by various specialist committees:
The STRATEGY COMMITTEE responsible for:
•a
 pproving strategic development projects
(acquisitions, divestments, partnerships, etc.)
following due diligence
• s ubmitting appointments to the Board of
Directors of OFI Holding and OFI AM based
on the recommendations of the Governance
and Ethics Committee
•e
 stablishing the framework and policy for pay
packages based on the proposals of OFI AM’s
Chief Executive Officer and the recommendations of the Governance and Ethics Committee.
The GOVERNANCE AND ETHICS COMMITTEE
responsible for ensuring that OFI AM’s principles of good governance and code of ethics are
observed vis-à-vis staff members and shareholders alike.
The COMPLIANCE AND AUDIT RISK COMMITTEE
responsible for reviewing OFI AM’s permanent
and periodic controls procedures.

•A
 procedure for handling complaints from
clients
• Mandatory training programmes on tackling
money laundering and terrorist financing

... governed by a strict monitoring
process
This process is steered by the Compliance and
Internal Control department, with assistance
from all other departments, which reports back
to the Executive Committee on a monthly basis.

Responsibility towards
our clients
We manage our client relations by being
attentive, maintaining close ties and responding
quickly, all based on the principle of specialisation. The purpose of our approach is to offer
investors a range of financial products and
services suited to their needs and expectations,
and to foster long-term relationships with them
in a fiercely competitive climate.
The quality of our client relations relies on
our specialised staff and transparent communication.

Dedicated contacts:

Sculpture by
Christophe Charbonnel

Business ethics
and professional conduct
OFI AM’s policy in the field of business ethics
and professional conduct is to operate in accordance with its fundamental ethical principles in
all circumstances. This commitment involves the
following:

Rules that apply to everyone...
•T
 he code of conduct describes and sets guidelines for business practices: personal trades
carried out on the market, gifts and benefits,
etc
• Internal regulations
•P
 olicies which describe how OFI AM protects
itself against fraud, money laundering and
conflicts of interest
•C
 harters describing our cybersecurity and
personal data protection measures
• A whisteblowing and reporting procedure
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•S
 ales teams
• A Client Solutions team whose responsibilities
include providing customer service, coordinating sales pitches and designing dedicated
products
• A Financial Services Engineering team
Client relations are handled directly on a day-today basis by a duo consisting of a member of
the Sales team and a member of the Client Solutions team specialised in a specific client type/
segment.
Besides having client relations handled by a duo,
another of our organisation’s strengths is our
Financial Services Engineering team. This team
liaises with the Sales and Client Solutions teams
to follow through on the services our clients
need (e.g. Solvency 2 reports), manage them
in an agile manner and incorporate them into
the production chain. This helps us be more
responsive to our clients’ needs while maintaining a pooled and industrialised approach to the
services we provide.
We have a Financial Product Engineering team
responsible for coordinating the creation and
monitoring of our open product range.
The Sales, Client Solutions, Financial Services
Engineering and Financial Product Engineering
teams all report to the same department.

We currently manage over 120 dedicated budgets (mandates and dedicated funds) on behalf
of institutional investors or distribution networks.
In addition to our long-standing client base, we
have also in recent years been selected by key
French clients in public or restricted tenders
thanks to the quality of the solutions we offer.

Transparent communication
OFI AM has set up a content platform for
the purposes of client reporting; the content is
available in different formats depending on
the investor/distributor profile and on how the
content is used.
We have opted for an approach that is both
multi-medium (monthly theme-based newsletters, expertise presentations, research papers)
and multi-format (emails, print versions, WebTV content, webinars, scripts, etc.).
Our publications include the following:
•O
 ur monthly “PANORAMA” provides a market
analysis and presents our asset allocation
recommendations and market outlook.
•O
 ur quarterly “FOCUS STRATEGIES” takes
an informative approach, depending on the
investor profile, to the different strategies and
solutions available to make the most of market
conditions.
•O
 ur bi-annual “360 DEGREES” magazine deals
with specific themes.
•O
 ur regular “EXPERT VIEW” research reports
are prepared by our team of ESG analysts on
the topics of most relevance to sustainable
development.
•O
 ne-off reports address specific matters
depending on market circumstances: “Market
Flash” / “Product Flash”, “Regulatory Flash”
(Solvency 2, French Energy Transition Law,
etc.).
•R
 egular back-up reports are dedicated to a
specific strategy or theme such as European
equities, US equities, convertible bonds, SRI,
inflation, etc.
Our website also provides:
•R
 egulatory or other documents covering our
products and the range of specific services we
offer
•E
 vents, conference calls
meetings on topical themes

or

face-to-face

•E
 xpert webinars to present market updates on
specific products along with their strategies
and performances
•R
 egular interviews with our fund managers
in the media. Our website also offers WebTV
content created by our experts.

This content is available on our social media
(Twitter, LinkedIn, YouTube), website and
dedicated online webpages, and those of our
partners. On average, OFI AM receives 550
visits/day to its website and 45 connections/
day to its dedicated online webpages.

Monitoring client satisfaction
Client satisfaction is particularly important to us.
Level 1 monitoring is based on the qualitative
feedback obtained from regular visits, committee meetings and phone interviews, during
which the sales staff verify the level of client
satisfaction and particularly:
•h
 ow well our products and services meet their
needs
• how well we respond to their requests
Level 2 monitoring consists in analysing the
following quantitative and qualitative aspects:
• s tatistics measuring the use of the various
digital channels offered (email, website, dedicated online webpages), so that we can verify
whether our content and communication
media are relevant. We have thus noted that
our digital applications are being consulted
and used at a steadily growing rate (the web
portal receives a total of around 5,000 unique
visitors per month; over 500 client contacts
make daily use of their dedicated online
accounts to consult their reports and documents; over 3,000 Twitter and 5,000 LinkedIn users follow us regularly on social media).
Our development team is able to track these
statistics in real time and they are presented
during an ad hoc committee meeting.
•h
 ow we rank against the competition in
independent reviews (barometers and market
surveys), and how our ranking has evolved.
For example, OFI AM regularly receives the
highest ratings in client satisfaction barometers for its quality of service and customer
support (e.g. quality of reporting and business relations, cf. INDEFI barometer 2019,
2018, 2017). In 2019, OFI AM received the Best
Customer Service award at the 7th edition of
the Trophées de l’Asset Management organised by Funds Magazine and Option Finance in
partnership with Deloitte

Human intervention remains central to
digitalisation
OFI AM is particularly keen on digitalisation
and has launched various specific digital transformation and innovation projects, in particular
a structural project to digitalise client relations
called Primus. Having paid close attention to
our clients’ expectations when preparing this
project, we were able to conclude that, from an
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investor’s perspective, digitalisation must remain
a tool and in no way exclude human intervention.
When developing new digital solutions, we hold
regular discussions with a number of “pilot clients” throughout each phase of each project.
We involve our clients in the interaction and
co-creation process right from the very initial
brainstorming and design stages.
Each of our institutional investors has personalised and secure access to a dedicated online
account offering a full range of options that can
be adjusted on demand:
• Digital vault
• Dedicated reports (financial, accounting and
regulatory documents)
• Archiving
• Financial information
• Product documentation
• Group policies and methodologies
• Dynamic reporting modules allowing for interaction
• Direct access to the data in our databases via
APIs (Application Programming Interfaces),
for instance to access ESG research directly.
As far as our distributors are concerned, we
offer dedicated extranet webpages where we
provide personalised sales support tools accessible by their financial advisers. These tools
consist of a database of sales support documentation on our funds and e-learning sessions
about our asset management approach and
about specific themes such as SRI. They are
adapted to their regulatory requirements and
reporting needs.
White-label web pages have been developed for
certain distributors which they can incorporate
directly onto their websites.
An API platform
For data accessibility purposes, we have rolled
out secure processes and data integration solutions thanks to APIs (Application Programming
Interfaces) that link up the investor’s IT tools
with those of the asset management company.

Protecting clients’ personal data:
GDPR
In accordance with current European regulations, we have set up procedures to protect and
safeguard the personal data of our internal and
external stakeholders.
We carry out an annual review of the personal information we have on our clients, suppliers
and partners, and we endeavour to safeguard it
and make it available to them. At OFI AM, we
process personal information exclusively for the
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purposes for which it has been identified, and
we are constantly improving our security systems to ensure this is the case.

Our responsibility
towards products and
investments
In accordance with the values of mutual benefit
it shares with its shareholders, OFI AM has for
the past 20 years ensured that responsibility for
its actions is at the very heart of its approach to
investing.
In order to manage assets in a responsible
manner, it is necessary to develop a range of
investment solutions that will enhance and
protect the client’s interests by incorporating economic, social and environmental issues
and by managing the risks and opportunities
inherent in the issuers in which the client’s assets
are invested.
OFI AM is currently positioned as a key player
in France’s SRI market and a provider of responsible finance products.
OFI AM’s responsible investment philosophy
is based on the conviction that issuers that
incorporate ESG issues (Environment, Social,
Governance) into their strategy offer better
long-term prospects. By taking ESG issues into
account, they are able to identify risks that
could have a material financial impact but also
to spot opportunities for development. The
asset management team’s objective, therefore,
is to narrow down our analysis of the investment
universe by factoring in the ESG issues – both
risks and opportunities - relating to an issuer’s
practices and activities.
As part of the “Sylvae” project, we scheduled
training sessions starting in February 2020 in
order to provide OFI AM’s staff members with a
common base of knowledge and culture in the
field of responsible finance. Over the course of
2020, each and every member of OFI AM’s staff
will receive training delivered by the SRI team
in the history of responsible investment, the
different forms of responsible finance and ESG
methodologies; the training is in the form of
half-day sessions.

OFI AM, a responsible investor
OFI AM assists its investors with their responsible investment approach and offers them a
broad rage of solutions and services that enable
them to incorporate sustainable development

issues into the way their assets are managed.
In order to factor the three ESG pillars into our
collective and dedicated investment products,
we apply techniques and methods that allow us
to deliver exactly what our investors need. We
use our proprietary IT tool OSIRIS to deploy the
specific databases relevant to our investment
objectives (the methodology we use to analyse
private issuers is available here).
Alongside its best-in-class funds based on the
practices of companies in its portfolios, OFI AM
has also developed theme-based strategies, for
instance on the themes of climate change or
impact investing, the aim of which is to focus
on companies that are actively involved in the
positive economy (energy transition, preservation of natural resources, health, etc.). These
approaches focus on the contributions that
companies make. They are taken in response
to the aspirations of investors, especially retail
investors, and form part of the European
Commission’s goal to channel savings towards
financing an environmentally friendly economy.

The OFI RS (Responsible Solutions)
range of open-ended funds
This range applies equally varied perspectives,
covering all the main asset classes and regions,
and is structured around various different
approaches to responsible investment.
The OFI RS range obtains labels and wins awards
on a regular basis. It includes funds carrying the
French state’s SRI label, the Luxembourg Luxflag label or the Finansol solidarity savings label,
and funds with the distinction of having been
awarded the highest rating by Climetrics. The
French state label was extended for the 6 funds
in OFI AM’s OFI RS range. Meanwhile, the Finansol label was extended for the solidarity-based
funds Avenir Partage and Macif Croissance Durable et Solidaire. The Luxflag label was extended for the OFI RS Ethical Europe fund (you can
access our Transparency Code applicable to SRI
funds open to the public here).
OFI AM has developed a services solution for its
clients enabling them to meet the requirements
set out in the Energy Transition Law (LTE). This
solution has proved extremely popular and is
currently being actively deployed for the fourth
season running.

Exclusion policy to reject
unacceptable practices
Pressure from civil society (non-governmental
organisations (NGOs) and other stakeholders)
is prompting investors to pay close attention to
the societal qualities of the companies in their
portfolios. OFI AM therefore produces a report

describing any controversies involving issuers in
its portfolios (human rights violations, environmental catastrophes, etc.) and monitors any developments over time. OFI AM’s Risk Committee
now examines the list of issuers posing an ESG
risk on a monthly basis. Issuers responsible for
particularly serious violations of the Global Compact principles are excluded from the investment universe of equity and convertible bond
funds in the RS range.
In addition, each client has access in their dedicated online account to a monthly controversy
monitoring service that enables them to gauge
the reputational risk posed by the presence of
certain issuers in their portfolios.

Tackling global warming
We intend to contribute to efforts to tackle
global warming through our investments and
our funding of the energy transition towards a
low-carbon economy.
The energy transition and climate risks are major
aspects of social responsibility. The 196 countries
that signed up to the Paris Climate Agreement
undertook to keep global warming to less than
2°C above pre-industrial levels by 2100. Coalfired power is a crucial element in achieving this
target; at the very least, it means that projects to
expand power generation based on thermal coal
must be discontinued.
OFI AM decided as far back as 2018 to exclude
companies deploying new thermal coal-fired
power capacity from its investment universe.
Our research was based on information provided
by the Urgewald NGO in its Coal Plant Developers list (OFI AM’s investment policy for businesses involved in thermal coal can be found here).
OFI AM approached its clients to present them
with this list and encourage them to take the
decision to exclude issuers on this list from
their portfolios. This initiative proved very successful as 90% of management mandates
entrusted to OFI AM by its clients now apply
this policy.
OFI AM’s engagement also involves an active
policy providing support for market initiatives
that tackle climate change.
OFI AM signed up to the engagement initiative proposed by the IIGCC, “Climate Action
100+”, to influence the practices of the world’s
biggest greenhouse gas (GHG) emitters, and
it participates in actions targeting these
companies. OFI AM is also a signatory of the
Principles for Responsible Investment (PRI)
of the Carbon Disclosure Project (CDP), the
CDP Water Disclosure Project and the Forest
Footprint Disclosure Project (FFDP).
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When Article 173 of France’s Energy and
Ecological Transition Law (LTEE) took effect,
OFI AM calculated the carbon footprints of all
its portfolios with over €500m of assets under
management and all CIUs in its “OFI RS” range,
i.e. a total of 46 CIUs (the report prepared by OFI
AM in accordance with the provisions set out in
Article 173 of the LTEE can be found here).
It also calculated the carbon footprints of all
the management mandates entrusted to it.
So carbon footprints have been calculated for
almost half of all the assets under OFI AM’s
management (our methodology for calculating
portfolio carbon footprints can be found here).

A group committed to sustainable
finance
OFI AM takes part in many French and international initiatives that promote the development
of research in the area of SRI. It is a member of:
• Transparency International
• the ICGN
• the IIGCC
• the French Social Investment Forum (FIR)
A DEEPLY INGRAINED ENGAGEMENT POLICY
OFI AM has developed its engagement policy
over many years to encourage issuers to improve their CSR practices; the policy is available
on our website (here).
As a committed promoter of responsible
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finance, OFI AM’s engagement policy is central
to its approach to responsible finance, in accordance with its PRI commitments. Article 173
of the Energy Transition Law also encourages
investors to question the issuers in their portfolios about sustainable development issues.
Our actions are summarised each year in an
engagement report which we publish on our
website (here). Our scope of action can be
divided into two main areas:
• Expressing our views at shareholders’ meetings, which is the duty of any responsible investor: OFI AM has accordingly established a
voting policy that is available on our website
(here), and we also publish our voting report
each year (here). We exercised our voting
rights at 360 shareholders’ meetings in 2019.
• Influencing company behaviour: our initiatives
include individual dialogue on issues and scope
for improvement specific to each company
(for instance those involved in controversies)
and on various themes in which case we may
approach a selection of companies (to discuss efforts to tackle child labour, respect for
human rights, disability issues, the “green”
share of a company’s revenue, etc.). Our initiatives can also be collective, i.e. in cooperation with other investors, for instance on tax
practices or reducing carbon emissions. We
select our engagement actions based on a
process for identifying and prioritising issues
that is available online (here). Our actions are
described and presented in our engagement
report.

SOCIAL
RESPONSIBILITY

Managing and developing human capital

Development and
well-being of employees:
HR management
Career development
OFI AM decided in 2018 to carry out a transformational human resource planning project
Sculpture by Nancy Vuylsteke de Laps
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order to support employees in their career
development and to adapt resources in accordance with OFI AM’s strategy.
A career development committee meeting or
people review takes place each year. Its aim is
to closely monitor the skills and development
potential of our staff members and take action
that will enhance their employability and career
development.
Meanwhile, staff appraisals are the ideal
opportunity for managers and employees to
discuss career development prospects and
identity any training needed or other action that
will develop their skills in accordance with their
career goals.

Training
90% of OFI AM’s staff members received training
in 2019.
Language courses were the main form of
training, followed by professional enhancement training; some courses delivered professional qualifications (CFA, AMF and MIFID
programmes).
The Human Resources department encourages
staff to apply for recognition of prior learning
or skills assessments so as to enhance their
employability.
The OFI ACADEMY programme was set up
in 2018 and continued in 2019 with the aim of
sharing and passing on knowledge. The
programme helped to establish a new working
methodology that sped up a certain number of
key projects.
Two new initiatives were also set up in 2019
to promote knowledge sharing: “OFI-VERSAIRE”
and “OFI-PARTAGE”. The first gives each
employee an opportunity to spend a day in
another department of their choice in order to
discover and learn about other job roles. The
second gives employees an opportunity to
share their knowledge and expertise.

The managerial model
About ten staff members from different
departments, equally divided into men and
women, were called upon to take part in a
project to define guidelines for a new
managerial model at OFI AM; this was based
on the deeply-held conviction that engagement by each individual benefits the collective
whole.
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Testimony and feedback from a member of the
IT team involved in the project:
“ Discussions on reviewing the managerial model began in the first quarter of 2018
following a social barometer conducted at
OFI AM in late 2017.
The management theme is part of a broader
effort to transform human capital combined
with other themes such as employability and
quality of life in the workplace.
The work led to a number of concrete initiatives such as the symbolic introduction of a
cooperation pact within the company,
improved transmission of the information
discussed during Management Committee
meetings, opportunities for all staff members
to “put themselves in other people’s shoes”
through “live my job” initiatives, and the
introduction of manager/employee interaction at a frequency better-suited to reality
on the ground which can evolve very rapidly
(mid-year appraisals make it possible to adjust
targets and provide feedback in a more agile
manner).
The results are conclusive as a new social
barometer conducted in late 2019 showed a
significant improvement in indicators regarding
managerial practices and cooperation mechanisms within the company. Thanks to the
success of this initiative, it shall be extended
to handle the transformations underway in our
organisations and in the role of manager, and
to improve our communication”.

Compensation policy
A committee has been set up to review our
wage scales in order to make our compensation
policy more transparent.

Well-being and quality
of life in the workplace
Workload and work/life balance are matters
addressed during staff appraisals to encourage
employees to express their views and propose
changes to the way their work is organised, and
potentially give them an opportunity to warn HR
if their stress levels are too high or if they have
felt stressed for some time.
The internal scheme that enabled staff to roll
over any paid leave they had not taken by
the deadline was revoked, the aim being to
encourage them to take their paid leave and

thus avoid being overwhelmed by their workload. A disability policy was introduced at OFI
AM in 2018 enabling staff members to donate
days of paid leave to a colleague with a seriously
ill or handicapped child. Paid leave can also be
donated to a colleague who is a caregiver.
OFI AM has also established a charter covering
remote working and the right to disconnect.
In 2019, General Management also repeated
the social barometer exercise that was first
conducted in 2019. This is a completely anonymous exercise and was carried out with the help
of an external service provider; its purpose is to
assess job satisfaction and expectations among
the Group’s staff.
The results of the barometer emphasised a
number of positive aspects, including the
engagement that was already in play in 2017 and
enhanced in 2019.
Last of all, parenthood is also taken into
consideration, with OFI AM offering places in
micro-nurseries to all staff members with small
children if they so wish.

OFI AM also encourages its employees to stay
in good health by refunding Vélib’ (bicyclesharing) subscriptions (about ten); in 2016,
it also introduced elevator-free Thursdays to
encourage staff to take the stairs.
Last of all, flu vaccinations are administered
each year in the Group’s premises for those
employees who wish to benefit from them.

Quality of life in the workplace
As part of the Digital Working project initiated
under the OFI 2020 business plan, OFI AM
launched a voluntary programme in 2017 to
promote internal and external digital nomadism
using the most cutting-edge technologies in this
domain.
This is a structured policy that meets certain
needs that were identified and for which targets
have been set; the policy was reinforced with
actions taken based on the conclusions of the
social barometer.
Since remote working was first introduced,
some 136 staff members have benefited from it
covering a total of 1,112 working days.

Partnerships have also been extended to various
nursery networks (LCPR, Baboune, Maison
Bleue). At end-2019, some 24 children under the
age of three attended such nurseries.

A large number of initiatives have been set up
to make life easier for our staff members; a
partnership with a 2.0 responsible staff canteen,
information campaigns on preventing back
pain, tutorials to teach employees how to use
the new staff training account app, etc.

Health and safety in the
workplace at OFI AM

Health and safety in the workplace at
OFI AM, including psychosocial risk
management (i.e. stress management)

Sport and health

Each year, the Human Resources department
endeavours to bring in a specialist PSR lawyer
offering training sessions or information campaigns for managers who wish to take part in
them.

OFI AM stepped up its commitment to sporting
initiatives as an extension of its Quality of Life in
the Workplace policy by offering cross-training
classes.
This is a very popular initiative benefiting about
fifty OFI AM employees.

OFI AM also calls on a medical organisation
specialising in all sorts of addictions (tobacco,
alcohol, screen) as part of its prevention initiatives.

Yoga classes are also held in the Group’s premises
to give staff members who so wish an opportunity to manage their stress levels.

Quality of labour relations

OFI AM’s CSE (economic and social committee)
and Management encourage a variety of
sporting activities, for instance partly refunding
sports memberships to the tune of €100 per
year, holding weekly football training sessions,
running a body-building gym, organising runs,
holding annual ski weekends, and participating
in Macif’s sailing challenge.

A new CSE was appointed in 2019. New
methods for collaborating were brought in to
maximise interaction and make idea-sharing as
transparent as possible. Preparatory meetings
are scheduled with the Chief Executive Officer,
the Human Resources department and the CSE
secretary prior to any official CSE meeting.
All ideas are discussed beforehand with the CSE.
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ackling all forms
of employment
discrimination at OFI AM
All our job and internship offers include the
following paragraph: “OFI AM is a disabledfriendly company that strives to promote
inclusion and diversity. We do not discriminate
on the basis of age, gender or nationality”.
We are keen to continue raising awareness
about disabilities and promoting inclusion
through our hiring practices; we have therefore reinforced our links with Cap Emploi and
advertise our vacancies on specialist sites such
as hanploi.com and handi-banque.com
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Promoting/incorporating
diversity at OFI at the
hiringstage and during
a staff member’s career
OFI AM strives to promote health and safety in
the workplace, take disabilities into consideration
and reflect diversity across the board.
OFI AM’s Management decided to introduce a
voluntary disability policy based on health and
safety in the workplace and on taking disabilities
into consideration in the working environment.
OFI AM is among the signatories of the manifesto to promote the inclusion of disabled people
drafted by the Secretary of State responsible for
disabled people.

E N V I R O N M E N TA L
REPONSIBILITY

Reduce our impact on the environment

Energy consumption
in OFI’s premises
OFI AM regularly keeps its employees informed
of any possible action they can take to protect
the environment and to prevent environmental
risks and pollution. A Green IT charter explains
how they can save on printing and on the energy
consumed by their computers and mobile phones.

Sculpture by Anne de Vandière

Scope 2
2%

OFI AM worked out its carbon footprint in 2017:
it estimated its emissions at 3,000 tonnes of CO2
equivalent – corresponding to its direct and indirect emissions (scopes 1 to 3). Note that scope 3
emissions account for 96% of this footprint, and
procurement accounts for 61% of these scope 3
emissions. The carbon footprint is calculated
every four years.

Air conditioning 2%
Home-work commuting 3%
Procurement 61%
Waste 5%

Scope 1
2%

Business travel 6%

3,000
tCO2eq

Scope 3
96%

Fixed assets 8%

3,000
tCO2eq

Visitor travel 15%
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co-habits at OFI
Paper
Some 13,000 kg of paper/cardboard were collected this year, an increase on 2018 (9,500 kg).
The amount collected helped to save 220 trees,
388,179 litres of water, 7,117 kg of CO2 and 51,757
KWH. The paper and cardboard were collected
by CEDRE, a company that employs disabled
people and those in back-to-work programmes,
and the collection generated 259 working hours.
The paper used in our printers carries the
European recycled paper label, a label imposing
the highest standards. We have set up mobility
tools and paperless meetings in order to limit
the amount of printing we do.

IT equipment
We opt to purchase CPUs and screens carrying
the “Energy Star 5.0” label as they consume little
energy
and have power supply units that are 90%efficient, thereby helping us to manage our
energy consumption.
Recycled Waste Electrical and Electronic
Equipment (WEEE): 1 tonne.

Cigarette ends
In 2015, OFI AM was the first company in Paris
to install outdoor ashtrays thanks to Cy-Clope, a
start-up created by two students from Lyon and
the first supplier of corporate cigarette waste
management solutions.
Some 23 kg of cigarette ends were collected
in 2019 and will be recycled to make plastic that
can be used in the construction industry or to
build outdoor furniture.

Water and bottles
Last of all, we stopped using plastic bottles by
setting up a partnership with Castalie, a company
that supplies us with filtered water systems and
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glass bottles with the OFI logo for our meeting
rooms. Castalie’s systems are manufactured in
vocational rehabilitation centres; the company is
a member of Économie Sociale et Solidaire and
certified as an ESUS (solidarity-based company
of social benefit).
Amount of ordinary industrial waste (glass)
recycled: 87,600 litres.

Car fleet
We have promoted a shift to hybrid or electric
cars since the start of 2018, and we banned
diesel cars at the same time.
We decided in 2019 that all new cars will be
hybrid or electric cars.
We had a fleet of 24 vehicles at end-2019, of
which 17% diesel, 50% petrol and 33% electric/
hybrid. Some 50% of our remaining diesel cars
will be replaced by hybrid or electric cars over
the course of 2020.

Travel
In order to reduce OFI’s GHG emissions, we
encourage rail travel for short distances
(Luxembourg, London) and conference calls
whenever possible. Besides promoting the use
of the Vélib’ bicycle-sharing scheme, the Group’s
taxi subscription stipulates that hybrid cars must
be prioritised.

Honey collection
In another example of our sustainable ecological
drive, we set up a partnership with Beeopic to
install two beehives on our head office’s rooftop.
Beeopic sends its beekeepers to our premises
several times a month from March to August
and collects the honey once a year.
These are sedentary beehives, so their bees
produce honey from all spring and early summer
flowers.
This year’s honey harvest amounted to 44 kg,
corresponding to one jar of honey offered to
each Group employee.

CIVIC
RESPONSIBILITY

Operate under the values of social
responsibility, solidarity and engagement

Community actions
and local footprint
This is very much part of OFI AM’s corporate
culture and DNA and involves all sorts of philanthropic initiatives.
OFI AM and its employees are aware that we
each have a role to play. For many years now,
they have undertaken and supported non-profit
initiatives promoting health and education and
tackling poverty
“The idea behind mutual benefit is that of
solidarity and the conviction that, together, we
can help to build a better world and a better
future”.
Daniel HAVIS, President of Matmut Sam,
Director at Matmut Sgam, Vice-President of the FNMF

Patronage of the arts
Sharing the arts
OFI AM is far removed from the traditional
channels of arts promotion, so when it set up
its “Rencontres avec les artistes” (“Meetings
with artists”) initiative in 1991 the aim was to
offer artists, be they painters, photographers or
sculptors, a unique venue within its premises to
express their art. The idea is to promote artists
by giving them a setting where they can exhibit
their work and host their guests.
Cultural openness is one of the strong points of
OFI AM’s action: it benefits the artists and the
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Group’s employees and helps to raise awareness
of creative works among an ever-wider audience.
Art is among OFI AM’s passions, but it is also
a necessity as creativity is one of the pillars
underlying the business of asset management. Innovation is a pre-requisite for success,
whether in the world of finance or the world of
creative arts.
Since 1991, this commitment to the world of art
has rallied OFI AM’s employees who are central
to the initiative as they are involved in selecting
and promoting around fifteen artists. We hold
private viewings of six to eight exhibitions every
year, each lasting around 6 to 8 weeks.
OFI AM’s collection has been built up over the
years and now boasts around 750 works, mostly
paintings, sculptures and photos. It is a fair
representation of the diversity of contemporary
creative art.
This abundance and diversity are reflected in
the ten collective arts catalogues of OFI AM
exhibitions that have been published in recent
decades.
Works are exhibited on each floor, in the
corridors and on the walls, enhancing and
adding an extra touch of humanity to our staff’s
working environment… The central stairway
was designed to resemble a museum, exhibiting a large number of these works and enabling
everyone to enjoy them and share the “OFI
Experience”.

Art and support for the Tribus
du Monde association: an exhibition
of Anne de Vandière’s photos
The “Tribus du Monde” association works to
exhibit the portraits and testimonies of men
and women through their hands, all from ethic
groups/tribes in danger of extinction; it asked
photographer Anne de Vandière to collaborate
on this project.
The association wishes to raise awareness
among those in a position to take action against
this threat, such as politicians, multilateral
organisations and companies involved in sustainable development.
The ethnic groups/tribes receive a significant
share of the proceeds for each photograph sold.

Staff photo competition on the theme
of climate change
The latest IPCC report is perfectly clear: unless
we take action, temperatures will rise by 5.5°C
by 2100. As the report points out, now is the
time to act: it states that limiting warming to
1.5°C is possible within the laws of chemistry
and physics, along with technologies, changing
lifestyles and investments.
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The last element, which is not up to scientists,
is whether this is politically and institutionally
possible.
We can all take action in our own way, and
OFI AM has been taking action against climate
change for many years now.
This exhibition is among our commitments as a
signatory of the PRI and in particular as part of
our TCFD drive to factor in climate risk.
For the purposes of this project, which has
proved truly unifying for its employees, OFI
AM held a photo exhibition during the summer
months and invited all employees who so wished
to make their own contribution on the theme
of environmental protection. They showed a
great deal of creativity by participating in this
competition and highlighting the effects of
climate change.

Art outside of OFI AM’s walls
A selection of paintings was exhibited in Salle
Wagram in 2016 and 2017 and an exhibition of
sculptures was held in 2018 and 2019 in Pavillon
Vendôme for OFI’s annual conference.
OFI AM also worked on an exhibition at the
AFII to further raise the profiles of the artists it
supports.

OFI AM supports the Association pour
le Rayonnement de l’Opéra National
de Paris (AROP).
The Group offers its staff members access to
cultural events and preferential rates for ballets,
operas and concerts at the Opéra de Paris.
The AROP is financed by donations and is thus
able to fund Opéra de Paris projects worldwide.

Support for charities
OFI AM has for many years been committed to
taking action in favour of the most disadvantaged members of our society by supporting
medical research, education and access to the
job market and by tackling poverty. OFI AM
thus promotes its social, responsible and civic
engagement and defends the values of solidarity
and mutual support while paying close attention
to its environment.
OFI AM’s strategy is to back a certain number
of associations on a long-standing basis, but
it is also on the lookout to broaden its action
to other associations and is attentive to any
suggestions its employees might make.
OFI AM is committed to efforts to tackle child
labour and protect human rights, and continues
to work with its current partners with the aim of
providing its support in three areas in particular:

• health
• education
•poverty

whole range of industries. OFI AM offers up its
meeting rooms and dining rooms to host the
association’s dinner-debate meetings.

It is also eager to extend its scope of action to
include new associations that it might want to
support.

• Macif Centre Voile
A group of Macif members, all keen sailors,
noted in October 1987 that yachting was an
activity that was expanding without any direct
reference to risk prevention. Thus the Macif
sailing school was set up. It caters to future
boat owners/hirers looking to learn the correct
procedures and techniques for safe sailing and
thus mitigate risks and reduce the scope for
accidents.

Health
• The Fondation de l’Avenir, with Matmut /
Fondation Paul Bennetot: a catalyst for medical
progress. OFI AM has provided financial backing
for the Fondation de l’Avenir since 2006 through
an original financing mechanism on behalf of
medical research whereby the “Avenir Partage
ISR” mutual fund donates a dividend to the
Fondation de l’Avenir to fund applied research.
This year, OFI AM organised the sale of some
of the works in its OFI ART collection to its
employees, on behalf of the Fondation de l’Avenir.
The full proceeds from these sales were transferred to the foundation for the purpose of
funding a medical research programme.
• The PASS programme
This programme is backed by the Mutualité
Française and its members, and it helps to promote mutual health initiatives in Sub-Saharan
Africa.
• Ligue contre le Cancer
This French association was set up on 14th
March 1918 by Justin Godart and was officially
recognised as being of public interest on
22nd November 1920. It is a non-governmental
organisation with the purpose of preventing
cancers and promoting screening, assisting
cancer patients and their families, and providing
financial backing for public research in all
areas of oncology. It was France’s first nongovernmental organisation to fund research in
this domain.
• ADOM
ADOM has traditionally been open to directors of mutual associations (mutual companies,
unions and federations) governed by the Code
de la Mutualité and affiliated with the FNMF.
Through its general meetings, seminars and
events, ADOM addresses all sorts of topics and
attempts to provide answers to the questions
raised by directors of mutual associations. These
themes include changes to governance guidelines incorporated into the Code de la Mutualité,
volunteer workers, delegates, social service
endered, etc.
• Cercle Vivienne
True to its origins, OFI AM has joined forces with
Cercle Vivienne to lead a debate on health and
social security alongside professionals from a

Macif Centre Voile is a non-profit association
in accordance with the law of 1901. It is also
approved by the FFV for holding World Sailing sea survival courses, which are mandatory
for professional sailors in the open seas.
The school is approved by the government’s
Maritime Affairs and Youth and Sports departments.

Education
• Article 1
The Article 1 association strives to create a
society where success does not depend on
a person’s social, economic or cultural background; a society where success involves social
ties and a commitment to social responsibility.
Mentoring gives the company’s employees a
sense of purpose, makes them proud to belong
to a company that shares the same values
and enables them to develop their skills (soft
skills, being attentive to others, diversity and
intergenerational management, etc.).
OFI AM continued its work with the Article 1
association, the aim being to enable those
being mentored to improve their knowledge
of the different roles on offer in the world of
finance and prepare themselves professionally,
for instance through networking. OFI AM has
worked with them side by side in recent years
thanks to a certain number of employeementors who help young people from disadvantaged areas throughout the process.
Around ten staff members are sponsors in the
Article 1 association, corresponding to around
5% of the workforce.
• Les Jeunes Pousses
OFI AM also provides financial backing for the
“Les Jeunes Pousses” association, which has
built three schools in Senegal. M’Boro, Keur
Saïb and N’Diobène host 150 schoolchildren
each year. The first generation of children, who
attended Les Jeunes Pousses schools when the
association first started, are now in high school.
130 children are enrolled in the Thiès and Toubab
Diallaw schools which the association supports.
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•R
 esearch partnership with the IFGE:
EMLyon Business School
OFI AM constantly strives to promote best ESG
practices, particularly in the area of governance;
it thus signed a 4-year research partnership
agreement on corporate governance with the
research centre of the EM Lyon Business School,
giving it access to and enabling it to take inspiration from best practices in this area.

Tackling poverty
As it does each year, OFI AM joined forces
with JeVeuxAider.com to hold its traditional
Christmas collection on behalf of four different
associations. The 2019 edition proved to be a
great success: donations increased by +48%!
This year, on the Patronage team’s initiative and
with the support of the logistics department,
staff members were able to submit their donations at OFI AM’s premises several weeks before
collection began.
Some 1,791 donations (vs. 1,206 in 2018) were
submitted and sorted in the morning and 57
boxes were delivered that same afternoon to:
•L
 a Cravate Solidaire, which collects secondhand men’s and women’s work outfits to help
people find jobs.
•L
 a Ressourcerie des Batignolles, which is
involved in Paris’ circular economy project and
aims to develop Parisian upcycling centres to
encourage the recycling and reuse of objects
on a local scale.
• Association Paris Tout P’tits
• Relais Emmaüs
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• The Chaussettes Orphelines association
works in the areas of textile recycling, social
integration and awareness of sustainable and
ethical development through fashion design.
Annual donation made to the European Week
for Waste Reduction (EWWR). OFI AM collected 11 kg of socks in one morning. 100% Made
in France, with no chemicals added, each pair
of recycled socks helps to save +1,000 litres
of water, i.e. the equivalent of 20 showers.
OFI AM designed its greetings card in
collaboration with the Chaussettes Orpheline
association.
Responsible procurement
Social and environmental criteria are factored
in when selecting our suppliers (data providers,
depositories, paper, office supplies, catering,
goodies, etc.).
• Caterers: OFI AM has opted for short and
sustainable supply chains (i.e. the Paris
region for fruit and vegetables). In the event
of a shortage of certain products when we
place our orders, our caterers endeavour to
replace them with equivalent amounts of
other products, still sourced from short
supply chains and with our consent. “We
practice market cuisine as part of our sustainable development policy”. This motto features
on each of the menus we publish each day.
• Goodies: to invest is also to act, and we all have
a role to play in protecting our environment; so
OFI AM follows up on its commitment to sustainable development with environmentallyfriendly and eco-responsible goodies that are
made in France/Europe, recycled and nonpolluting.

Follow us!
Find the publications on our website www.ofi-am.fr

The figures cited deal with past years. Past performances are not a reliable indicator of future performances.
This promotional document is meant for professional and non-professional
clients as defined by MiFID. It may not be used for any other purpose than
that for which it was intended and may not be reproduced, disseminated
or communicated to third parties in whole or in part without the express
prior written consent of OFI Asset Management. No information contained
in this document should be construed as possessing any contractual value
whatsoever. This document has been produced for purely informational purposes. It is a presentation designed and produced by OFI Asset Management
from sources that it has deemed reliable. Links in this document to websites
managed by third parties are provided for informational purposes only. OFI
Asset Management offers no guarantee whatsoever as to the content, quality
or completeness of such websites and accordingly may not be held liable

for any use made of them. The presence of a link to a third-party website
does not mean that OFI Asset Management has entered into any cooperative
agreements with this third party or that OFI Asset Management approves
the information published on such websites. The forward-looking projections
mentioned herein are subject to change at any time and must not be construed as a commitment or guarantee. OFI Asset Management reserves the
right to modify the information in this document at any time and without
prior notice. OFI Asset Management may not be held liable for any decision
made or not made on the basis of information contained in this document,
nor for any use that may be made of it by a third party. Send to press on
20/05/2020. Photos: Shutterstock.com / OFI AM
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www.ofi-am.fr

Make your investment worthy,
make it responsible

